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Case Study:

Enhancing Calvin Klein’s SEO Strategy for Improved Online Performance

Client: Calvin Klein

Industry: Fashion/Retail

Background:

Calvin Klein is a renowned brand in the retail fashion industry, excelling in-store
with a global presence. However, when it came to their online presence, the
company was struggling with optimizing their website for search engines. They
needed a robust SEO strategy to enhance their visibility, attract highly targeted
traffic, and improve user experience. Calvin Klein sought a solution to address
these gaps and bring their digital presence in line with their iconic retail brand.

The Challenge:

Calvin Klein's website faced multiple SEO-related challenges that impacted its
ability to rank on major search engines and attract relevant customers:

e Non-SEO-optimized content: Critical content on the website lacked the
optimization necessary for high search engine rankings.

e Poor user experience: Web elements were not user-friendly, causing
reduced engagement and conversion rates.

e Missing SEO factors: Important SEO components, such as meta tags,
headers, and keyword optimization, were either missing or improperly
implemented across many pages.
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e Limited search visibility: Calvin Klein was not appearing in search results for

key targeted terms, leading to missed opportunities for attracting potential
customers.

The Solution:

To address Calvin Klein’s SEO challenges, we were contracted to conduct a

comprehensive SEO audit and provide actionable insights for improvement. Our

approach included:

1.

SEO Audit: We performed an in-depth analysis of Calvin Klein's website,
focusing on identifying gaps in content optimization, technical SEO issues,
and usability concerns.

. Creation of an SEO Guide: We developed a detailed, step-by-step guide

outlining specific issues with Calvin Klein's web pages. This guide not only
highlighted the problem areas but also provided solutions and
recommendations for correcting them.

. On-Page SEO Enhancements: Our audit revealed that many on-page SEO

elements, such as title tags, meta descriptions, and headers, were either
misconfigured or missing entirely. We worked with the in-house team to fix
these issues and ensure all critical SEO elements were optimized correctly.
Content Optimization: We discovered that the product pages, including
both main and sub-category pages, lacked optimized content. To improve
search visibility and engagement, we recommended adding topical content
designed to attract highly targeted customers and align with search intent.

. Collaboration with Internal Teams: In addition to providing the SEO guide,

we collaborated closely with Calvin Klein’s internal teams, ensuring they had
the knowledge and tools necessary to continue optimizing their web pages
for long-term success. This included ongoing training on SEO best practices.

The Results:

As a result of our efforts, Calvin Klein’s online performance improved significantly:

Increased visibility: The brand began ranking for highly targeted search
terms, increasing their presence in major search engines.
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e Improved user engagement: Enhanced web elements and optimized
content led to higher user engagement and better user experience.

e Higher conversion rates: By attracting the right audience through SEO,
Calvin Klein saw a rise in conversion rates from organic traffic.

Our collaboration with Calvin Klein empowered their team to sustain long-term
SEO success, enabling the brand to better align its digital strategy with its retail
excellence.

Conclusion:

This project demonstrated the importance of a comprehensive SEO strategy for
even the most established brands. By addressing both technical and
content-related SEO issues, we helped Calvin Klein improve its online presence,
attract more relevant traffic, and achieve its business goals.
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